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Abstract 

The research article has been pointing out on value creation to improve performance of business. In the country, private and public 
entrepreneurs have played the most effective role as social entrepreneurs. In the marketplace, social entrepreneurs mainly provided services 
to the social people. In this regard, value creation has helped social entrepreneurs to improve performance. Along with that, this research 
article has adopted secondary thematic analysis to understand the importance of value creation in social enterprise performance. Value 
creation has provided a significant strategy to the business organization to develop efficiency in the marketplace. 
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INTRODUCTION 

Value creation is the strategy that helps to improve 

entrepreneurship performance in the marketplace. In the 

business performance, organizations have used work and 

resources to create value in the marketplace that increases 

effectiveness of the organizations. Along with that, this 

research has discussed the impact of value creation on private 

and public sectors entrepreneurship performance. In this 

regard, this research study has included secondary data 

analysis to understand the importance of value creation in 

entrepreneurship performance.  

Rational 

In the business performance, proper structure and effective 

strategic plan have helped to improve the business 

performance of the organization in the marketplace. In the 

past, private social entrepreneurship has faced different 

issues such as poor-quality products, high market 

competition, improper marketing strategy.  

 
Figure 1: Loss of private social entrepreneurs 

(Source: [7]. 2021) 

Along with that, private entrepreneurs have decreased the 

profit of the business organizations. In India, significant 

private entrepreneurs are Amazon, Flipkart, eBay, 

Shopclues and others. In India, these private social 

entrepreneurs have faced higher losses than revenue. 

According to the above-mentioned figure, the loss of Flipkart 

was 2306 crore and the loss of Amazon was 3572 crore, 

higher than the profit of the organizations ([7]. 2021). In this 

regard, value creation has helped to increase efficiency of the 

organization.  

 
Figure 2: Loss of public social entrepreneurs 

(Source: [11] 2018) 

On the other hand, public social entrepreneurs of India 

have faced different issues such as lack of national values, 

poor technologies, and lack of initiative has decreased the 

profit of the organizations. The above-mentioned figure 

represents ten years of loss of public sector entrepreneurs in 

India ([11] 2018). In this regard, value creation plays the 

most effective role to develop the performance of public and 

private sectors entrepreneurship in India.  

Research objectives 

● To discuss the role of value creation in public and 

private entrepreneurship. 
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● To analyse the effect of value creation in social 

entrepreneurship performance. 

● To understand the importance of value creation to 

develop public and private entrepreneurship 

performance. 

Research questions 

● What kind of role plays value creation in public and 

private entrepreneurship? 

● How value creation affects social entrepreneurship 

performance? 

● Why is value creation important to develop public 

and private entrepreneurship performance? 

Role of value creation in social entrepreneurship  

Social entrepreneurship is a field that helps to understand 

the goal of the business. In this regard, value creation is the 

most significant strategy that helps to improve performance 

to mitigate the goal of the organization. Social 

entrepreneurship mostly deals with social people. According 

to [3] (2018), better product and service quality has helped 

the business organization to fulfil customers' demand and 

increase the efficiency of the business organization. Along 

with that, value creation increases personal profit of the 

business organization. Moreover, value creation activity 

helps to identify new products for the business organization 

that expand the economic activity of social entrepreneurship. 

[1]. (2018), argued that in social entrepreneurship, value 

creation has helped to build effective relationships between 

the business organization and customers that increase 

organizational popularity in the marketplace. In the business 

performance, stakeholders, leadership, supplies play the most 

effective role. Along with that, value creation strategy has 

helped to establish strong bonding among the stakeholder, 

suppliers, and leaders of the entrepreneurship that help to 

improve the performance of the organization.   

Impact of value creation on social entrepreneurship 

performance    

Social entrepreneurs have provided services to society. In 

the marketplace, public sector entrepreneurship and private 

sector entrepreneurship both provide products and services to 

the social people. In the words of [10]. (2019), value creation 

has helped provide effective strategies such as cost reduction 

strategy, increase employment ability strategy to improve 

sales and marketing of the business organization. In the 

business performance, communication with the customers 

has increased the effectiveness of the business organization. 

In this regard, value creation has increased the profit of the 

business organizations. In public and private 

entrepreneurship organizational structure advantages have 

provided faster growth of the business organizations. In the 

public sector value creation has improved access to capital of 

the business organizations. [5] (2018), argued that this 

strategic approach has provided an opportunity to the 

employees to increase their ability to improve the quality of 

the products. In social entrepreneurship, value creation has 

helped to understand the choice of the customers in the 

marketplace. In this regard, according to the value creation of 

the public and private sectors, business organizations have 

made products based on the customer's choice that help to 

improve organizational profits. Along with that, value 

creation has increased efficiency of the business organization 

in the marketplace.    

Evaluation of value creation in public and private 

entrepreneurship performance 

In the marketplace, entrepreneurship plays the most 

significant role to develop the business. In the words of [9]. 

(2019), value creation has provided structural advantages that 

indicate organizational effective management to the business 

organization to increase profit. In the public sector, value 

creation has provided proper guidance to the business 

entrepreneurship for holistic development. The public sector 

consists of governments and all publicly controlled or 

publicly funded agencies, enterprises, and other entities that 

deliver public programs, goods, or services. The main aim of 

the public sector is to provide welfare services to the people 

in society. In business performance, value creation has 

provided a marketing plan and improved stakeholder 

confidence to improve future performance that helps to 

increase efficiency.  

 
Figure 3: GDP growth of private sector 

(Source: [8] 2018) 

Moreover, in the private sector, value creation strategy has 

helped to improve product quality to increase sales. On the 

other hand, the most significant advantage of value creation 

is increased customer satisfaction that helps to increase profit 

of the organization ([8] 2018). The above-mentioned figure 

has represented the 2014 to 2024 Gross Domestic Products 

(GDP) growth of private sector entrepreneurship. [4]. (2019) 

Value creation has helped to improve financial performance 

of public and private entrepreneurship. Along with that, 

social business organizations have adopted advanced 

technologies to progress the business in the marketplace.  The 

automation technologies, advanced software has improved 

business performance of public and private entrepreneurs.  
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METHODOLOGY 

Methodological part of the research study has helped to 

identify appropriate techniques to analyse the research topic. 

This research article has discussed the impact of value 

creation in public and private sector performance. Along with 

that, the research study “Entrepreneurs’ individual-level 

resources and social value creation goals: The moderating 

role of cultural context '' has selected a primary survey 

method to understand the importance of value creation to 

fulfil the social goals of the business organizations ([2] 

2019). This research study has surveyed the adult populations 

to get actual data of value creation in public and private social 

entrepreneurs. In this regard, this research study included a 

sample of 2000 adults from 50 different countries to analyse 

the role of value creation in public sector and private sectors 

performance. This research study has conducted statistical 

analysis to get the result of the primary survey. According to 

the selected research study, this research article has adopted 

secondary thematic analysis to understand the past impact of 

value creation in social entrepreneurship performance. In the 

research study, secondary data has helped to establish a 

comparative study that increases the relevance of the 

research.    

DATA ANALYSIS 

Thematic analysis  

Theme 1: Contribution of value creation on public and 

private social entrepreneurs 

In business performance, employees play the most 

significant role to improve business efficiency in the 

marketplace. Along with that, the value creation strategy has 

helped to increase the satisfaction of the employees in the 

business organization. In the past, employees of private 

sectors have faced different issues such as lack of skills and 

experience, low motivation, and performance issues. Along 

with that, value creation has helped to take advanced 

initiative for social entrepreneurs to satisfy employees and 

fulfil employees’ requirements. On the other hand, in public 

sectors employees have faced issues due to poor 

communication, planning, inadequate monitoring and 

evaluation ([6]. 2018). These factors have decreased 

entrepreneurs' performance in the marketplace. In this regard, 

value creation has helped to take advanced technologies such 

as automation technology, information, and 

communication technologies (ICT) that helped to improve 

employees' performance and build effective communication 

that help to increase profit of the entrepreneurs. Moreover, 

value creation strategy has provided skill development 

training to the employees that help to improve organizational 

efficiency in the marketplace.  

Theme 2: Improvement of social entrepreneur’s performance 

through value creation 

Value creation strategy has helped to improve social 

business performance in the market. One of the most 

effective benefits of value creation is to create 

social-economic value for the business organization through 

increased brand value. In the market, effective product 

quality is one of the most significant ways that help to 

improve organizational popularity in the marketplace. 

Along with that, value creation has improved product quality 

and introduced new products to enhance the customer's area 

of the business organization. Value creation has improved 

social entrepreneurs ' performance through a cost-saving 

approach. In the business performance, higher rate of cost of 

the business organization has decreased the profit of the 

social entrepreneurs. Along with that, value creation has 

helped to manage the cost of the public and private social 

enterprise through increased ability of the employees. On the 

other hand, an effective teamwork environment has 

increased organizational efficiency ([12] 2018). In this 

regard, value creation has improved communication among 

the employees that provide better services to the customers 

and enhance customers' area in the marketplace. Customer 

enhancement has improved enterprises' performance and 

increased the profit of the business organizations.  

Theme 3: Analysis of value creation adaptation in public and 

private entrepreneurship performance 

In the public and private sector entrepreneurship, value 

creation has developed the business from a financial 

perspective. In the marketplace, entrepreneurs' financial 

performance has helped to increase profit of the organization. 

In the past, the public sectors and private sector social 

entrepreneurs failed to fulfil the requirements of the 

customers. Along with that, value creation has increased 

revenue for business entrepreneurs. In the present time, most 

of the business organizations have faced high market 

competition in the market. In this regard, value creation has 

helped to improve entrepreneurship performance through 

adaptation of value creation strategy.    

 
Figure 4: GDP contribution of public and private 

entrepreneurs 

(Source: [13]. 2021) 

In the nation, public and pirate social entrepreneurs have 

helped to improve economic conditions. In this regard, India 

has the 10th year financial plan to improve social 

entrepreneurs. According to the plans, private sector and 

public sector entrepreneurs have contributed to GDP that 
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helps to improve countries' financial condition. In the 11th 

year, the public sector has contributed 4.9% of the country's 

GDP to improve the financial performance of the nation 

([13]. 2021). The value creation strategy has helped social 

entrepreneurs to improve organizational performance in the 

marketplace.  

CONCLUSION 

Value creation is one of the most significant approaches 

that help to develop private and public sector performance in 

the marketplace. In the past, social entrepreneurs have faced 

different issues. Along with that, value creation has helped to 

improve brand popularity in the marketplace that increases 

profit if the business organizations. In this regard, the value 

creation strategy has helped to satisfy the customer's demand 

in the marketplace. In this regard, customer satisfaction has 

enhanced customers' areas of the business organization and 

financial profit as well. In this regard, value creation helps to 

develop the performance of social entrepreneurs.  
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